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HOW TO ENGAGE WITH THE GO-TO-WEBINAR INTERFACE

● Questions area in task bar

● Type us a question so we know you understand

● Ask us anything throughout the session

Audio Problems
during the webinar?

Click on “Telephone” 

at any time to get 

the dial-in phone number:

+1 (914) 614-3426
Access Code : 765-621-648

Webinar ID: 

991-388-067
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MEET THE SPEAKER – JOE KARNS

Joe is a serial entrepreneur leveraging over 15 years of digital 
marketing experience to help clients achieve their business 
goals. 

As an integral part of the Forward Progress and Social Jack 
teams, Joe specializes in traffic generation, conversion, and 
inbound marketing. Joe takes great pride in being a part of an 
exceptional team helping clients reach their sales and 
marketing goals. 

With multiple HubSpot certifications, Joe embraces and 
employs their overarching mission of: “attract, engage, delight”.
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SOCIAL RESULTS - WHERE DO YOU STAND NOW?

YOU 

ARE 

HERE
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AGENDA

SEO BEST PRACTICES OVERVIEW

Introduction

Steps to Success

SEO Best Practices

Summary Application
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SEO stands for Search Engine Optimization, which is the 

practice of increasing the quantity and quality of traffic 

to your website through organic search engine results.

At its core there is no difference between B2C SEO and 

B2B SEO. 

The primary strategy of both is to discover what people 

are looking for, provide useful, informative content, and 

to provide that content in an authoritative, engaging way 

that ranks on page one of the search engines.

INTRODUCTION
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STEPS TO SUCCESS
1. Create Search-Relevant Landing Pages

2. Keep Your Content Up-To-Date

3. Create A Glossary or Definition-Centric Landing Pages

4. Keep URLs Short & Keyword-Rich

5. Create Blog Posts & Link To Relevant Landing Pages

6. Develop Lists of Resources Your Target Demographic Would Want

7. Post on Google My Business (discussed last week)

8. Know What to Measure

Source: Monitor Backlinks 
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VOICE SEARCH OPTIMIZATION

Over the past few years, voice search is becoming more and more 

relevant. In the United States, 55% of households will have at least 

one smart speaker by 2022. In order to get ahead of that, you can 

optimize for  voice search by following the steps below:

• Consider choosing wise keywords

• Create persona-based content

• Create FAQs pages to cater to searches that include words like 

“When”, “What”, and “Who”

Source: Simplilearn
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VOICE SEARCH OPTIMIZATION

Google voice search only pulls websites on the top that load quickly. In that 

case, you must always ensure that:

• Your website has a responsive design

• Your website images are optimized 

• Always choose long-tail keywords

• Site loads in a minimum amount of time

• Your server’s response time is low

Source: Simplilearn
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CONTENT OPTIMIZATION

Source: Simplilearn
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REVIEW YOUR BUSINESS PROFILE
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www.SocialJack.com
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QUESTIONS?
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THANK YOU!


